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Jessica Nguyen

Meet The NVC Team 

Director of Student 
Entrepreneurship

GWSB MBA ‘10

Program Manager, 
Student Entrepreneurship

GWSB MBA ‘25

Michael Ferrier

Program Coordinator, Student 
Entrepreneurship 

GW BA ‘20 
GW MIM ‘24
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160 Applications 115 Teams Advancing
C/B/H/S: 3 Finalists 

per track
Explorer: 10 Finalists 



track differences
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Explorer Other (aka “Vertical 4”)
(B2C, B2B, Health & Life Sciences, Social)

Application R1: Short application + 5-10 slides
R2: BMC + updated slides
R3: Updated slides + 3 min pitch

R1: Short application + 5-10 slides
R2: 5-page Business Summary + updated slides
R3: Updated slides + 10 min pitch + 1 min video

Criteria Judges will focus on understanding of key 
concepts (e.g., problem-solution fit, 
customer definition)

Judges will evaluate both understanding of key 
concepts AND potential viability of venture (as 
evidenced through customer discovery, financial 
forecasting, etc)

Prizes Up to $1000 in cash • Up to $50,000 in cash (stackable prizes)
• Eligible for in-kind donations valued at up to 

$200,000



Submission Details: Round Two

q A 50-word company description

q The Business Summary

q A Slide Deck (maximum 15 slides) 
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All applications are created, submitted, and judged in 
the YouNoodle platform throughout NVC.

Consumer, Business, 
Healthcare, and Social tracks Explorer track

q A 50-word company description

q Business Model Canvas

q A Slide Deck (maximum 15 slides) 



Round 2: Business Summary (75%) 

• Provide a narrative that tells a 

potential investor or funder 

about your venture. 

• 5-page limit

• OPTIONAL: 2-pages financials 

• OPTIONAL: 1-page visual

• Submit as a PDF! 
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Sections
• Opportunity: The Problem and Who Has It (20%)... 

what is the current situation? Who are your 
customers?

• Your Solution (15%)... what are you offering? Why is it 
special? Who are your competitors?

• Market Validation (15%)... do you have product-market 
fit (PMF)? How do you know?

• Go-to-Market Plan and Achieving Scale (15%)... what 
are your sales channels? How will you market / grow?

• Financial Analysis (20%)... how will you make 
money? How much startup cash do you need?

• Team (15%)... who are you and why are you the right 
people for the job?
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Round 2 Feasibility Guidance 



Example: Opportunity Section 

in Business Summary
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Round 2: Business 

Model Canvas 

(75%) 

• A concise summary of your 
business model

• Bullets or short sentences 
recommend

• Submit as a PDF! 

• LOTS of online resources
• Article: Medium

• Video: The Business 
Channel
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https://medium.com/seed-digital/how-to-business-model-canvas-explained-ad3676b6fe4a
https://www.youtube.com/watch?v=IP0cUBWTgpY
https://www.youtube.com/watch?v=IP0cUBWTgpY


BMC Resource: Miro
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https://miro.com/templates/business-model-canvas/


Round 2: Slide Deck (25%) 

• Show off your storytelling skills & hook the 
judges!

• Complementary to business summary or 
business model canvas 

• Can be an updated version of the one you 
used in R1

Submission Details: 
• Submit as a PDF. 
• Do not exceed 15 slides. 
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Judges’ Criteria: Round Two  
Explorer Track 

• Slide Deck (25%): Are the students effective storytellers? Is there a clear and creative narrative that draws you into this venture and 

makes you want to learn more? Do the content complement and supplement the Business Model Canvas? 

• Business Model Canvas (75%): Did they meet the criteria set forth in the Business Model Canvas? Is there evidence of careful 

thought and attention to detail? Did they adhere to the guidelines regarding length and format?

Consumer Goods, Business Goods, Healthcare, and Social Innovation Track 

• Slide Deck (25%): Are the students effective storytellers? Is there a clear and creative narrative that draws you into this venture and 

makes you want to learn more? Do the content complement and supplement the Business Summary? 

• Business Summary (75%): Did they meet the criteria set forth in the Business Summary? Is there evidence of careful thought and 

attention to detail? Did they adhere to the guidelines regarding length and format?
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Mentors in 

Residence (MIRs)

• Experienced entrepreneurs who 
can help:
• Coach you on what's expected 

in this round 
• Help you develop your idea 
• Review your application 

• EXPECTATION: Meet with your 
mentor once during this round

• Assignments coming later today!
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Resources
• Visit the I&E Lab!

• Work on your venture with us at the I&E Lab located in Western Market:

• Schedule time via our OIE website: https://innovation.gwu.edu/our-programs

• Explore NVC Website

• Templates, past winners, FAQs, and more:

• https://newventurecompetition.gwu.edu/

• Make sure to submit before the deadline: February 26th, 2023!

• You can’t win unless you submit!
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Sun Mon Tues Weds Thurs Fri Sat

12 13 14 15 16 17 18

19 20 21 22 23 24 25

26

Meet with Mentor-in Residence

Meet with Mentor-in Residence

R2 Applications 
Due @11:59PM 

R2 Applications 
Open

Value Workshop 
@ 4:45 PM

Meet the Mentors 
@ 5:30PM

Financials Workshop
@ 5:30pm

R2 Applications 
Open!

https://newventurecompetition.gwu.edu/events

Ask NVC!
in Duques

Market Assessment 
@ TBD



Questions?
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www.newventurecompetition.gwu.edu              a program of


